
2017

MEDIADATEN 2024
RECHT PRAXIS | SOZIALWISSENSCHAFT | JURA WISSENSCHAFT

Nomos



Verlag C.H.BECK oHG 
Wilhelmstr. 9 
80801 München  
Amtsgericht München, HRA 48 045 

www.beck.de

Ihr Beraterteam

Dipl.-Jur. Thomas Hepp                   
Leiter Media Sales

Tel: +49 89 38189 612 
Fax:  +49 89 38189 589                                                          
E-Mail:  thomas.hepp@beck.de

Daniela Uphoff 
Stellvertretende Leiterin Media Sales

Tel: +49 89 38189 610  
Fax:  +49 89 38189 589  
E-Mail: daniela.uphoff@beck.de 



2024

 SOZIALWISSENSCHAFT  36

Auflage 500 

Jahrgang  2024 – 29. Jahrgang

Erscheinungsweise 4 x jährlich

Homepage www.jeems.nomos.de

Zeitschriftenformat 153 mm breit x 227 mm hoch 

Satzspiegel 120 mm breit x 185 mm hoch

Anschnitt Beschnitt: auf allen Seiten je 5 mm.  
 Zeitschriftenendformat 153 x 227mm

Beilagen Höchstformat 145 x 220 mm  Euro 
 bis 50g (Pauschalpreis)  890,00 
 zzgl. Vertriebskostenanteil  45,00

Druckunterlagen Datenanlieferung im PDF-Format mit allen eingebundenen   
 Schriften per E-Mail an: anzeigen@beck.de 
  Bitte im Betreff den Zeitschriftennamen und die Ausgabe angeben.

Beilagenanlieferung Anlieferadresse auf Anfrage

Liefervermerk JEEMS + Ausgabe

JEEMS 
Journal of East European Management Studies 
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JEEMS ist ein begutachtetes Journal, das die Verbreitung von 
Wissen über Managementstrukturen und -strategien in zentral- 
und osteuropäischen Ländern vorantreiben möchte.
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Unternehmen in Zentral- und Osteuropa wie auch westliche Unternehmen, die in dieser 
Region aktiv sind und werden einem double-blind-review durch Akademiker aus Ost- und 
Westeuropa unterzogen.
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Articles 
 ■ Jiri Dvorak, Lenka Komarkova

Exploring the influence of demographic characteristics  
on the homogeneity of national culture in the context  
of social changes

 ■ Sylva Žáková Talpová  
Subsidiary autonomy and multinational enterprises 
structures (case of the Czech Republic)

 ■ Anna Rogozińska-Pawełczyk, Joanna Olbryś
What are the most important factors affecting job 
satisfaction? Evidence for Poland from the Bayesian 
Network model

 ■ Katarzyna Piwowar-Sulej, Ewa Popowicz 
How managers and line employees perceive the 
effectiveness of organizational practices aimed at 
stimulating their green behaviours: Research results  
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The effect of mixed wage incentives on performance: an 
action research report
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Success Through Exellence

Market Leader Through 
Service Excellence
World-Class Approaches to Managing Excellent Services

Matthias Gouthier [Ed.]

Service Management | Services Marketing Series Service Management | Services Marketing Series Service Management | Services Marketing Series Service Management | Services Marketing Series Service Management | Services Marketing Series l 88

Market Leader Through 
Service Excellence
World-Class Approaches 
to Managing Excellent Services
Edited by Prof. Dr. Matthias Gouthier
2023, 237 pp., pb., € 54.00
ISBN 978-3-8487-7520-0
E-Book 978-3-7489-3370-0
(Reihe Dienstleistungsmanagement | 
Dienstleistungsmarketing, vol. 8)
In German Language

Excellent service does not just happen by itself. 
Best-in-class companies worldwide use concepts 
that have established themselves under the 
label “service excellence.” The edited volume 
“Market Leader Through Service Excellence – 
World-Class Approaches to Managing Excellent 
Services” is dedicated to the essential question 
of how service excellence is implemented and 
lived by and in successful companies. The struc-
ture of the book is based on the model of service 
excellence as it is anchored in the ISO standard 

23592:2021. To this end, proven experts from 
various industries present best practices demon-
strating successful ways to implement service 
excellence.

With contributions by

Ferri Abolhassan | Björn Becker | Sabine Börnsen | 
Philippe Clarinval | Svenja Daniel | Matthias 
Gouthier | Enrico Jensch | Juliane Köninger | 
Michael Moritz | Christian Polenz | Matthias 
Raquet | Christopher Rastin | Carsten K. Rath | 
Kristina Rodig
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